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conditio sine qua non





Case study 1.  
George Kessler, champagne and finance businessman from the Wall Street 
organized a birthday party “Gondoliers’ Night” at Hotel Savoy in London in 
1905. The hotel courtyard was converted into an artificial lake, lightened with 
400 Venetian lanterns and decorated with 12000 carnations and roses. The water 
was colored, and gondolas were floating among mini replicas of Doge’s Palace, 
St. Mark’s church and other most beautiful Venetian buildings. Enrico Caruso 
was singing at the light of an artificial moon (Augustin, 2002, 106).  
Case study 2. 
Dragutin Tadijanovi , a famous Croatian poet and Nobel prize candidate, was a 
young and very poor student in Zagreb in 1926. He was robbed, left completely 
without money and not knowing how to live until the end of the month, he came to 
the idea to ask for help from the Hotel Esplanade. The management approved the 
lunch and dinner without drinks for the whole year and then for another year. 
Tadijanovi , who many years later became a very famous and beloved poet, 
remained a faithful guest of the Hotel during his whole life.  
Case Study 3.  
Grand Hotel et de Milan, built in 1863 as the most modern hotel of that time in 
Italy, linked its organizational culture to the biggest names of Italian opera. 
Giuseppe Verdi lived in the hotel from 1872 till his death in 1901. He composed 
some of his operas in the hotel. During his illness, the information on his health 
was displayed in the hotel lobby, and the hotel spread straw on the street so that 
the noise produced by horses and carriages would not disturb the maestro. The 
hotel hosted also Arturo Toscanini, Richard Wagner, Camille Saint-Saëns, 
PietroMascagni, Richard Strauss, Enrico Caruso, Maria Callas etc. and even 
manager’s daughtergot married with Umberto Giordano (Ricci 1999, 7. 



Mission Statement 
To be the world’s most luxurious hotel, with a team dedicated to outstanding 

personalized service, surpassing guests’ expectations by providing the ultimate Arabian 
Hospitality experience. 2

Vision – To become the premier provider and facilitator of leisure & vacation 
experiences in the world.  
Mission – To enhance the lives of our customers by cresting and enabling unsurpassed 
vacation and leisure experiences.

The Ritz-Carlton Hotel is a place where the genuine care and comfort of our 
guests is our highest mission. 
We pledge to provide the finest personal service and facilities for our guests who 
will always enjoy a warm, relaxed, yet refined ambience. 
The Ritz-Carlton experience enlivens the senses, instills well-being, and fulfills 
even the unexpressed wishes and needs of our guests.5

“We are Ladies and Gentlemen serving Ladies and Gentlemen”. 

1. A warm and sincere greeting. Use the guest’s name.  
2. Anticipation and fulfillment of each guest’s needs. 
3. Fond farewell. Give a warm good-by and use the guest’s name.  
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"methods that are undertaken represent a very important and 
integral part on which depend the further proceedings in the implementation."



domestic tourist movements include tourism developments that are taking place within the country, while those 
tourist developments that are taking place outside the boundaries of a single state are international tourist 
movements

















Table 1.: Table of attendance of Galichnik Wedding Festival 1963-2016 



Ambience

Table 2.: Numerically movement of population from 1948 to 2002, Galichnik 
Year Residents %± 
1948 906 - 
1953 948 +4,6% 
1961 644 32,1% 
1971 17 97,4% 
1981 10 41,2% 
1991 1 90,0% 
1994 1 +0,0% 
2002 3 +200,0% 

Source: Data are from 1948-2002 according to official censuses of the State Statistical 
Office of the Republic Macedonia 

Identification



Cultural heritage as a national treasure

You can tell interesting stories

Features characteristics that distinguish the event from other events



Attractiveness - 

Complementarities with other forms of tourism

Regional tourist importance



Cultural activities during the event

Table 3: Overview of ratings of the tourist attraction  

Accessibility - 

Table 4: Proximity to other tourist attractions 



Close proximity to other cultural attractions

Transport and other services

Table 5: Display of objects as material basis for the planning of tourism offer 



Table 6: Evaluation of the factors that determine the design of the tourism product 

Aesthetic value

Historical value

Educational value

Social value

Research value

Rarity – 

Ethnosocial values of Galichnik – 

Representativity



Table 7: Evaluation of the cultural value of the event 

Sensitivity

Improvement of the conditions and the ambience

Management plan for cultural heritage

Monitoring and maintenance

Potential for investment



Possibility of negative impact on the physical condition of the cultural heritage 

The opportunity to change the life and cultural traditions of the population

Table 8: Summary of assessments on the cultural value of the event 

Table 9: Results of Survey on perception of visitors of the event 



The Role of Events in the Promotion of Cities



Geographic tourist values and event tourism interrelationship

Events management 
Elsevier,

The Adelaide grand prix: The impact of a 
special event.

Event evaluation research. Event Management

Progress in Tourism Management - Event tourism

Making Sense of How Festivals Demonstrate a Community’s Sense of 
Place

Mangin and promotion of events in function of 
achieving competitive tourist offer of Eastern Croatia, 

Influence of an Event on a Destination’s Image

Conventions, festivals, and tourism

Production and consumption of European cultural tourism

Kulturni resursi kao cinitelji turisticke ponude u 21 stoljecu,































































Marketing Theory, 

Journal of Interactive Advertising, 

Journal of Macromarketing

Journal of Management,  

International Journal of E-Business Development

Journal of Direct Data and Digital Marketing Practice



Social Marketing Quarterly





































Production philosophy

Product philosophy

philosophy



If all the members of the family take 
active participation in business, they can create and insert proper marketing 
strategy,than marketing activities will be organize and coordinate on the right way 
and this will result with bigger progress for the company, present from the marketing 
mix of the company

my company have create strategy for 
development of the company,



Figure 1

family employees  participate in creation of 
strategy for development for the company 

Figure 2

my companies have create marketing strategy 
for the company

Figure 3

family employees  participate in creation of 
marketing for the company 



Figure 4

my company is implementing the marketing 
strategy of the company 

Figure 5

family employees  participate in implementation 
of marketing strategy of the company 

Figure 6
my company has defined price for the 

products and service that are selling at the market, 



Figure 7

family employees participate in planning of 
the products and service price, 

Figure 8

my company planned promotion for the 
products and service, 

Figure 9



family employees participate in planning the  
promotion of the products and service of our company, 

Figure 10
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further activities: training

further 
activities: motivation, promotion, benefits, etc























Independent variable 1



The dependent variable 1

Independent variable 2



The dependent variable 2

The independent variable



The dependent variable 3

The independent variable 4



The dependent variable 4:
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whether companies have certain standards that 
guide their work 
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Table 1 MSE stocks’ Beta coefficients 



Table 2Regression statistics for Beta (2005-2014) - Significance at the 95% 
confidence level 

Table 3 Regression statistics for Beta (2000-2006) 

.



Table 4 Correlation Coefficients at MSE (Rt,Rm) 

   ALK   BESK GRNT  KMB   MPT  REPL SBT   STIL  MTUR   TPFL  
 MBI-

10

Table 5 Correlation Coefficients at MSE (Rt, Rm) 
  MBI-

10   ALK   BESK  GRNT   KMB   MPT   REPL   SBT  STILL   TPLF  MTUR



Table 6 Correlation Coefficients at MSE (Rt, Rm), Correlation Coefficients at MSE 
(Rt,Rm) and difference 
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 = 1 does a better job than calculated betas.

MPRA Report

Review of Economics and Statistics 47(1)

Econometrica, 34

Economic Letters 33

NBER Series











k
i i

i

W MD
W M

iW
W

iM
M

































Procedia Economics and Finance

Procedia - Social and Behavioral Sciences

Procedia Economics and 
Finance

Research in Comparative 
and International Education

Procedia Economics and Finance



Procedia - Social and Behavioral Sciences

Procedia - Social and Behavioral Sciences 93
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Economics and Finance
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Figure 1 Weekly chart of MPT stock price’s movements 



Figure 2 MACD weekly chart and MACD histogram for MPT 

Figure 3 MACD daily chart and MACD histogram for MPT 



Figure 4  RSI – Relative Strength Index for MPT 



Figure 5 Stochastic Oscillator for MPT 

Figure 6 ADX – Average Direction Index for MPT 





Figure 7 MPT daily stock prices June 2010-June 2011 



Table 7 Data for MPT stock for 52 weeks (10.06. 2010 – 09.06.2011) in MKD 

Figure 87 ALK daily stock prices June 2010-June 2011 



Table 8 Data for ALK stock for 52 weeks (10.06. 2010 – 09.06.2011) in MKD 

Figure 9 KMB daily stock prices June 2010-June 2011 

Table 9 Data for KMB stock for 52 weeks (10.06. 2010 – 09.06.2011) in MKD 





The Journal of Finance 

The Journal of Finance

Journal of Economic Surveys, 

Technical Analysis: The Complete Resource for 
Financial Market Technicians”. Financial Times Press 2006:

The Evolution of Technical Analysis: 
Financial Prediction from Babylonian Tablets to BloombergTerminals

Technical Analysis of the Financial Markets

Japanese Candlestick Charting Techniques

A Mathematician Plays the Stock Market
Getting Started in Technical Analysis. 
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Financial Times

FRB of Atlanta

Journal of Financial Economics

Journal
of Money, Credit and Banking

Commercial Lending Review
Offcial Gazzete of RoM

Offcial Gazzete of RoM
Offcial Gazzete of RoM
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Self-evaluation: Backgroung, principles and Key learning,
School self-evaluation for school improvement: what works 

and why?,



Schools must speak for themselves,



Self-evaluation: Background, Principles and Key Learning





Self-evaluation in European schools

The quality improvement glossary,



Quality Indicators of work of schools,







communication, school, organizational culture, communication process















Key factors predicting effectiveness of 
cultural change and improved productivity in implementing total quality 
management

.

Social behaviour and the administrative process, 
selected readings on general supervision

Management and the organization

:
 ( ). 

Dynamics of management

The Organizational Communication Process in Schools,

. ,

The interactive effects of communication quality and job involvement 
on managerial job satisfaction and work motivation. 



. Paradigms of organizational communication research: an 
overview and synthesis

Communicating in oragnizations

Media selection and managerial 
characteristics in organizations. 

Auditing staff-management communication in 
schools: A framework for evaluating performance. 

Organizational demography: The 
differential effects of age and tenure distributions on technical communication. 

McCroskey & McCroskey





Ambit
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